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Problem-Based Learning (PBL) has become a crucial pedagogical model alongside the Case Study Method
in management education. However, years of practical experience in teaching marketing and service planning
indicate that students often struggle with problem exploration and insight generation. Even when facing familiar,
everyday market scenarios, learners lacking structured methods fail to identify core customer pain points,
resulting in solutions that are disconnected from real-world demands. This study incorporates the 'Empathy Map'
tool into marketing planning curricula to guide students through user-centered problem exploration. By tracking
learners across six identical courses over three academic years (2023-2025 / 112114 Academic Years, total 41
teams), this research evaluates how Empathy Map integration impacts students' planning capabilities—
specifically Information Gathering, Creativity, Coordination, and Execution.

Empirical results demonstrate that intensive integration of the Empathy Map significantly enhances students'
overall performance, particularly in Information Gathering and Teamwork/Coordination. Single-factor ANOVA
reveals a marginal significant difference in final project execution (p = 0.099). Furthermore, this paper
categorizes students' operational difficulties into four major dimensions and provides actionable pedagogical

strategies to optimize PBL planning education.
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&3 2 & 12 3 (Conclusions & Implications)
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